Communication 202

Fall 2014

STUDY QUESTIONS:  WEEKS 6 & 7
The final will be Wednesday, Dec 10 at 4:30-6:20.  It will be in ARC 147.  Please arrive on time.  The test will begin promptly.  No one will be admitted after 5:00.  You will have the entire time to complete the test.  The final is not cumulative.  It will cover only materials since the midterm.
You will need to purchase a Scantron form at the University Bookstore (50¢) and bring a No. 2 pencil.  There will be a penalty if you do not have a Scantron form.  You must bring your student ID card.  (We will accept only UW Photo ID cards)
Like the midterm, the final will consist of approximately 52 multiple choice items.  Two will be “free.” It will feature the same types and ranges of questions you found on the midterm.  
BE ABLE TO DEFINE AND RECOGNIZE EXAMPLES OF THESE TERMS:

Twenty Statements Test

Self concept

Self esteem
Implicit feedback
Assimilation effects

Contrast effects
Reinforcement principle
Source credibility

Coercive power
Reward power

Referent power

Legitimate power

Expert power

filter bubble
gatekeepers
invisible algorithmic editing

BE ABLE TO RESPOND TO THE FOLLOWING ITEMS:

Lecture 10 – Self-concepts and communication

1.  Self-concepts are the “residue” of the message we have received over the course of our lives.  What does that mean?

2.  What the ways the self-concepts are formed?

3.  In class Prof. Parks said that self-concepts have two broad effects on our communication.  What are they?

4.  What is the most likely response when we receive a message suggesting that we should think about ourselves differently than we already do?  Does it matter if the message suggests we should be less or more positive? 

5.  Under what conditions do self-concepts change?  Or, put another way, what should you do if you want to improve your self-concept?

6.  We have many self-concepts.  Are they all equally important?  Are they all equally relevant in a given situation?

7.  What did the video about the model whose picture ultimately appears on a billboard illustrate about the dangers of using media images to judge yourself?   (Dove “Evolution” video:  http://www.youtube.com/watch?v=iYhCn0jf46U) 

8.  We noted that people often used Facebook to do something that contributed to our self-concepts and affected our self-esteem.  What was it?

Lecture 11 -- Connecting vs. Relating (Multi-tasking, Overload, and Real Conversation.
1.  How often do Com 202 students multi-task and how good do they think they are at multitasking?  (Note:  we are not looking for precise numbers, but rather a sense of what the numbers presented in class generally show)

2.  What does the research show about multitasking?  That is, what does research show about the effects of multi-tasking on how long it takes to complete tasks, learning, attention, and so on?

3.  What were the main results of the study of e-mail use among office workers that was discussed in class?

4.  What is information overload and what causes it?

5.  There are no easy solutions for information overload, but Prof. Parks talked about four steps you could take.  What were they?

6.  What is source credibility and how does it differ from popularity?

7.  What do you have to have in order to have an ideal “real conversation”?

8.  What were the major conclusions when researchers tracked “small talk” and “substantive conversation” by having people wear recording devices?

Lecture 12 – Obedience, authority, and being observed

1.  What role does a person’s dependence play in others’ power?

2.  How does being observed by others influence your behavior?

3.  Eli Pariser’s video talks about a “filter bubble” – what’s that?


http://www.ted.com/talks/eli_pariser_beware_online_filter_bubbles 

4.  According to the Pariser video, what is the danger of living in a “filter bubble”?

5.  Many online tools (e.g., search engines, Netflix recommendations) filter content based on the types of things we’ve clicked on first in the past.  According to Pariser, how does this affect the choices that are presented to us?

6.  How does our willingness to make personal information available about ourselves affect others’ ability to influence us?

7.  According to Foucault (quoted in lecture), why don’t governments need as much surveillance today as they might have in the past?
8.  We are very sensitive to being observed.  How did researchers use this fact to demonstrate how to get people to pay their fair share?
9.  According to lecture, why are we especially sensitive others’ faces and eyes?
